SUNSURIA

AWARD-WINNING PROPERTY DEVELOPER WITH A FOCUS ON
PREMIER LIVING AND RETAIL SPACES

The Challenge:

Sunsuria is facing stiff competition in the crowded space of property
ads on Facebook. Its product, a prestigious project with an affordable
price located in the heart of Selangor, is difficult to position amidst a
property oversupply.

Building Today,
Creating Tomorrow g

Hence, Sunsuria needed highly-converting messages at all stages of
the purchase funnel.

The Solution:

Facebook Lead Generation

» To obtain quality leads from first time home buyers
with an attractive promotion in collaboration with
Maybank's Houzkeys campaign to provide easy
home loans and flexible financing for prospects
seeking to buy their first home.

The Results:

RM17 3.33%

On FB-Leads Cost peron Click Through Rate
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https://www.heroesofdigital.com/case-studies/?utm_source=google&utm_medium=organic&utm_campaign=case_study_page

