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To engage with prospects who are interested in Dr.

D's Emsella (non-invasive urinary incontinence

treatment) and Emsculpt treatment (body toning

treatment) to establish a 2 way communication for

product education and appointment set ups. 

FB Messaging Campaign

The aesthetic medicine field is intensely competitive, and is heavily

reliant on licenses, reputation, service level and value 

Dr D Clinic needs to stand above competitors in a market where

services offered are standardised with little to no differentiation on

their base product level.

The Challenge: 

DR D CLINIC
LCP-CERTIFIED AESTHETIC CLINIC WITH A NICHE CLIENT BASE THAT HAS GREAT
GROWTH POTENTIAL

The Solution: 

The Results: 

Conversions Click Through Rate

126

https://www.heroesofdigital.com/case-studies/?utm_source=google&utm_medium=organic&utm_campaign=case_study_page

